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EXPOPHARM 2026 expopharm ~

The ideal venue to showcase your company

15 to 17 September 2026 in Munich

expopharm is the key industry event of the year in the pharmacy sector, combining the traditional trade fair experience with professional development
and inspiring networking. As Europe’s leading trade fair for the pharmacy sector, it offers you the perfect platform to raise your brand’s profile, forge
valuable contacts and tap into new business opportunities.

Take advantage of the powerful media channels of the Pharmazeutische Zeitung and PTA-Forum to get your message directly to professionals in the
pharmacy market! Draw attention to your presence and your new products early on and ensure your exhibition stands are packed!

Impressive figures Our communication services for your trade fair success:

Over 25,000 trade visitors O Targeted placements in the high-reach media of the Pharmazeutische
Zeitung and

O around 500 exhibitors & brands* PTA-Forum, including e-papers

O around 200 programme items* O Print and digital formats that showcase your presence perfectly before and

during expopharm
O 5,800+ participants in the stage programme*
O Tailored solutions to effectively promote your products, innovations
and stand activities

Seize this opportunity now!

* Source: Publisher’s figures



KEY FEATURES

Pharmazeutische Zeitung (PZ)

Pharmazeutische Zeitung, as the official journal of the German

Pharmacists’ Association, is the leading weekly pharmacy trade journal in

the Federal Republic of Germany, with a circulation of 26,218 copies

(IVW 4/2025), is the leading weekly specialist pharmacy journal in the Federal
Republic of Germany. This is confirmed by the latest figures from the
readership survey

LA-PHARM 2024. In this survey, the PZ is clearly identified as

Ranked number one among pharmaceutical journals. Complemented by the
digital platform PZ Online and the

PZ newsletters, you benefit from a multimedia presence.

PTA Forum

PTA-Forum has held a firm place in the market for PTA trade journals for almost
30 years. The magazine, which features comprehensive reports on pharmacy
counselling, pharmacotherapy, medicine, nutrition and professional policy
issues relevant to PTAs, is published every two weeks. In addition to the print
edition, PTA-Forum Online offers up-to-date specialist articles, practical tips
and interactive content. The PTA-Forum newsletters provide regular updates
on news from the world of pharmacy and explore specialist topics relevant to
day-to-day work.

expopharm“

15 to 17 September 2026 in Munich
expopharm Special

Around three weeks before expopharm, the Pharmazeutische Zeitung gets
readers in the mood for Europe’s largest pharmaceutical trade fair with a
special edition. expopharm Special offers readers a comprehensive preview
of expopharm. The special edition presents the fair’s highlights, new
products and trends, supplemented by background information, expert
interviews and practical tips for visiting the fair. An integrated floor plan
makes it easier to find your way around the venue. The expopharm Special
also contains recommendations for dining, culture and leisure activities at
the venue.

expopharm Special: included with PZ #35 dated 27 August 2026

Advert deadline:
Deadline for print files:

3 August 2026
10 August 2026

All titles a1

as e-papers!
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REACH expopharm

Pharmazeutische Zeitung and expopharm Spezial

15 to 17 September 2026 in Munich

No other medium reaches the pharmacy market as comprehensively and effectively as the Pharmazeutische Zeitung.
The Pharmazeutische Zeitung has the highest reach among pharmacy trade journals, pharmacy trade websites and pharmacy newsletters in terms of cross-media
brand reach, both in terms of total reach and within the professional group of pharmacy managers and qualified pharmacy staff.?

PZ and

Pharmazeutische Zeitung (PZ) expopha
rm

Special ajsq
S an e-paper!

Cross-media Media brand reach: 74.9% LpA® exopharm special newsletter approx.

29,000 subscribers®

PZ print edition: 49.5% LpA®
PZ newsletter “Topics of the Day” approx.

PZ print edition: 26,218 copies’ 13,750 subscribers*

PZ Online: approx. 4.1 million page impressions® PZ Newsletter “Topics of the Week” approx.
16,830 subscribers*

PZ Online: 48.9% NpM?

Special edition expopharm Special:
Supplement to full print run of PZ #35/26
and display at expopharm

1) IVW 4/2025 circulation 3) LA-PHARM 2024 total reach
2) IVW October 2025 4) Publisher’s figures
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REACH expopharm

PTA Forum

15 to 17 September 2026 in Munich

The monthly print edition of PTA-Forum, aimed at pharmaceutical technical assistants in Germany, offers practical content, in-depth specialist knowledge and up-to-date
information on everyday pharmacy life — perfectly tailored to the working environment of pharmaceutical technical assistants. The print publication is complemented by a
modern online platform offering the latest news, further training opportunities and interactive content. The PTA-Forum newsletters reach a targeted and engaged
readership directly in their digital inboxes, providing information on relevant industry news, product tips and service topics. With this cross-media presence, the PTA-Forum
offers ideal conditions for exhibitors to make their brand messages visible in the immediate vicinity of decision-makers and influencers at the point of sale.

Cross-media Media brand reach: 62.5% LpA® PTA-Forum newsletter “Our Topic” approx.
10,750 subscribers*
PTA Forum print edition: 39.7% LpA®
PTA-Forum newsletter “Topics of the Week” approx.
PTA-Forum print edition: 28,102 copies! 5,320 subscribers* Witn s
click to tne
PTA-Forum Online: approx. 198.090 million page ,e:',::"‘"""

2029

impressions®

PTA-Forum Online: 30.3% NpM®

1) IVW 4/2025 circulation 3) LA-PHARM 2024 Professional group: PTA/Pharmacy Engineers,
2) IVW October 2025 4) Publisher details

-- Locat --
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THEMATIC AREAS AND MAGAZINE DISPLAYS expopharm ‘

H ’ . .

At expopharm and the German Pharmacists’ Day 1510 17 September 2026 in Munich

Publication Publication date Topic areas and magazine displays

PZ Issue #35 27 August 2026 Preview of expopharm

PZ Issue #36 3 September 2026  Preview of expopharm

PZ Issue #37 10 September 2026 Coverage and magazine display at expopharm

PZ Issue #38 17 September 2026 Coverage and magazine display at expopharm

PZ Issue #39 24 September 2026 Follow-up coverage of the German Pharmacists’ Day and expopharm

15 September 2026
PZ Online 16 September 2026 Regular coverage of expopharm and the German Pharmacists’ Day (dedicated section)
17 September 2026

18 August 2026
PZ expopharm Special Newsletter 1 September 2026  Preview of expopharm
8 September 2026

17 September 2026 1 x immediately after the German Pharmacists’ Day (DAT), 1 x

Pz h; Special N lett
expopharm Special Newsletter 18 September 2026 follow-up coverage of expopharm/DAT

Special edition. Included in PZ Issue 35: Preview of expopharm and German Pharmacists’ Day

expopharm Special 27 August 2026

PTA Forum #16 20 August 2026 Preview of expopharm

PTA Forum #17 3 September 2026  Coverage and magazine display at expopharm

PTA Forum #18 17 September 2026 Coverage and magazine display at expopharm

PTA Forum #19 8 October 2026 Follow-up coverage of the German Pharmacists’ Day and expopharm

15 September 2026
PTA Forum Online 16 September 2026 Regular coverage of expopharm

17 September 2026

Subject to editorial changes. Digital e-paper published alongside the print edition on the day of publication

Media/Reac Topics/Date Prices/P Marketing/ Content service Publisher Terms and
h s ackages Subscription details/ E- Condition

Location paper sand
Contact




COMMUNICATION PACKAGES

Maximum visibility: print, online & cross-media

expopharm“

15 to 17 September 2026 in Munich

Take advantage of the reach of our established media to target your new products specifically at decision-makers and pharmacy staff.

Our PZ Power communication packages offer you flexible advertising options:
O Print: High-quality placements in our high-reach specialist media and in the e-paper
O Online: Digital visibility through targeted placements and reach formats

O Cross-media: The perfect combination of print and online for maximum impact

Reach your target audience where they get their information — with bespoke advertising formats that effectively convey your message.

PZ Power Communication Package PZ Power Communication Package PZ Power Communication Package ‘\I'/E:eid ;rs(r: tjar?:;sr\i/ni?jdsé
Cross-media Print PZ Online the elza-papegr )
® PZ print advertisement % page ® PZ print advert % page ® pharmazeutische-zeitung.de
® Print advert expopharm Special ® Print advert expopharm Special ® Medium Rectangle 65,000 Al * Prices are eligible for AE and
% page % page ® ROS placement with a focus on are exclusive of statutory VAT.
® pharmazeutische-zeitung.de: Medium expopharm articles
Rectangle, 40,000 Al, ROS display . Volume and tiered
with focus on expopharm articles © Duration: 1 August to 17 September 2026 discounts are applied.

® Duration: 1 August to 17 September 2026 Further print formats and the PTA target
group available on request.

Power Package price: €10,240*

Power Package price: €7,690* Price: €4,250*




ADVERTISING RATES EXPOPHARM SPECIAL 'E'f:'::':;f eXpOpha rm“

15 to 17 September 2026 in Munich

Format Width x Height Width x height inside the bleed Advertising rate (discountable)
within the type area in mm +3 mm bleed on each edge 4-colour (Euroscale) and b/w
1/1 page 160 x 252 202 x 295 €5,450
2/3 page portrait 105 x 252 127 x 295 €4,700
2/3 page landscape 160 x 168 202 x 188 €4,700
1/2 page portrait 78 x 252 100 x 295 €3,850
1/2 page landscape 160 x 126 202 x 143 €3,850
1/3 page portrait 51 x 252 72 x 295 €2,570
1/3 page landscape 160 x 84 202 x99 €2,570
1/4 page landscape 160 x 43 202 x 79 €2,020
2. US 160 x 252 202 x 295 €6,560
4. UsS 160 x 252 202 x 295 €6,560
Insert (not eligible for discount): up to 25 g, dimensions: max. 197 mm wide x 290 mm high €6,350

Prices exclude 19% statutory VAT and 10% agency commission for bookings made via a media/advertising agency

Magazine format (trimmed): 202 mm wide x 295 mm high plus 3 mm bleed on each side; columns: 3 columns, column width 51 mm

Print files: Format PDF/X-4, version 1.5, no transparency reduction. It is important to have a correctly set trim box and, except for text blocks and classified
adverts, a 3 mm bleed all round. Please use the ECI profile PSO LWC Improved for images. Spot colours only by arrangement. We accept no liability for the use of
RGB colours.

Media/Reach Topics/Dates Prices/ Marketing/ Content service Publisher Terms and
Packages Participation details/ Conditions and
Contact

Locat E-paper
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BANNER PLACEMENTS ON PZ ONLINE AND expopharm <
PTA FORUM ON LINE 15 to 17 September 2026 in Munich

-

Maximise attention for your expopharm exhibition stand — with banner placements
on PZ Online and PTA-Forum Online!

Ensure that pharmacy decision-makers and trade visitors learn about your stand, your innovations and your promotions even before the
trade fair!

Leverage the reach of PZ Online, the leading specialist pharmacy media website*, and PTA-Forum Online to reach your
target audience digitally and precisely.

\_

Your benefits:

O Prominent visibility of your advertising banner in the featured section

O Early trade fair communication to direct visitors specifically to your stand

O Flexible banner placements on one of the platforms with the widest reach in the pharmacy market

Turn your stand into a visitor magnet!

Whether it’s a Medium Rectangle, Superbanner, mobile banner or billboard — we offer tailor-made solutions to ensure your message is optimally

positioned before, during and after the trade fair.

* Source: LA-PHARM 2024

details/ Conditions and

Contact

Packages Participation

before

E-paper




BANNER PLACEMENTS

PZ-Online
Mobile banners
Super banner
Billboard

Medium Rectangle

(300 x 75 px)
(728 x 90 px)
(800 x 250 px)

(300 x 250 px)

AdBundle combinations are also possible.

CPM 55 ¢€*
CPC 55€*
CPM 100 €*
CPM 85 €*

Duration: 1 August to 17 September 2026, banners run in rotation.

PTA Forum Online

Mobile banner

Superbanner

Billboard

Medium Rectangle

expopharm“

15 to 17 September 2026 in Munich

(300 x 75 px) cPM €45*
(728 x 90 px) CPM  €40*
(800 x 250 px) CPM  €95*
(300 x 250 px) CPM  €60*

AdBundle combinations also possible.

AR
TN

AZEUTISCHE

Deutscher Apothekertag und Expopharm

* Prices are eligible for advertising and are exclusive of VAT. Technical specifications available on request.

--

o -

details/

E-paper

Conditions and

Contact
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PZ AND PTA FORUM POWER NEWSLETTER expopharm ~

15 to 17 September 2026 in Munich

Stay in the spotlight! Maximum reach for your expopharm communications — with the leading newsletters
from the Pharmazeutische Zeitung and PTA-Forum!

Direct. Digital. Effective! O Your message, our reach! O Maximum visibility for your brand!
PZ Newsletter Topics of PTA Forum Newsletter PTA PZ expopharm Special Newsletter
approx. 29,000 subscribers
the Day Forum — Our Topic
approx. 13,750 subscribers Approx. 10,750 subscribers 3 issues before the trade fair
. | b > " o N letter b €1.050* 1 issue after the German Pharmacists’ Day 1
Newsletter banner €2,900 ewsletter banner , follow-up report
® Newsletter teaser €5,200* ® Newsletter teaser €1,500*
® Newsletter banner  €2,300*
® Newsletter advertorial €5,700* ® Newsletter advertorial €1,800*
® Newsletter teaser €2,900*
Topics of the week A-Forum — Topics of t.he Week e NL advertorial €3,400%
approx. 16,830 subscribers approx. 5,320 subscribers
® Newsletter banner €1,500* ® Newsletter banner €350%*
® Newsletter teaser €2,200* ® Newsletter teaser €550*
® Newsletter advertorial €2,700* ® NL advertorial €880*

Duration: 1 August to 17 September
2026

* Prices are eligible for advertising credits and are exclusive of VAT. Technical specifications available on request.

Media/Reach Topics/ Prices/ Marketing/ Content service Publisher Terms and
Dates Packages Participation details/ Conditions and

Contact

Locat E-paper
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POWER COMPANY PROFILES expopharm -

Maximum visibility in print, online & cross-media -
15 to 17 September 2026 in Munich

Showecase your new products and stand highlights specifically to pharmacy staff — in print, online or across multiple media. This way, pharmacy teams
will know exactly why your stand is a must-visit at expopharm — and where to find you!

O Print: High-reach placement in our PZ special edition expopharm Spezial (including e-paper), inserted in PZ #35/26 dated 27
August 2026

O Online: Digital Reach via www.pharmazeutische-zeitung.de

O Cross-media: The perfect combination for maximum visibility

Power Company Profile Cross-media Power Company Profile (Print) Power Company Profile Online

® Company profile, 1/3 page portrait in the ® Company profile, print, 1/3 page ® Company profile online on
PZ special edition expopharm Spezial, portrait, in the PZ special edition pharmazeutische-zeitung.de (limited
including e-paper expopharm Spezial, including e-paper availability)

® Company profile online at
pharmazeutische-zeitung.de (subject
to availability)

Special price: €1,545* Special price: €980* Special price: €950*

*  Prices are eligible for
advertising credit and are
exclusive of statutory VAT.

Media/Reach Topics/ Prices/ Marketing/ Content service Publisher Terms and

Dates Packages Participation details/ Conditions and
Contact

Locat E-paper
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POWER COMPANY PROFILES expopharm -

Maximum visibility in print, online and across media

15 to 17 September 2026 in Munich

Company profile (print) Company profile online
O Layout: Provided by the publisher. O Teaser image: 264 x 148 px + 148 x 148 px
O File requirements:  Company logo, resolution 300 dpi, O Headline: max. 50 characters incl. spaces O Teaser

File format: tiff, jpeg or eps
text: max. 280 characters incl. spaces O Microsite
Body text, max. 35 lines of 30

characters per line image: 936 x 527 px (gif, jpeg, png)

O Microsite text: max. 1000 characters including spaces

O Hall and stand number
(feel free to include hall and stand number)

O Destination link

AOXAR

Please send print files by email Duration: 1 August 2026 — 17 September 2026
by 10 August 2026 to: druckunterlagen@avoxa.de

2023
e
S iNSAN,

Halle 8 5~ Stand A28

avoxa.de

Conditions and

Contact

E-paper

Packages Participation
before
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EXPOPHARM DIGITAL TALK ~
EXHIBITOR INTERVIEW eXPODhaFm

15 to 17 September 2026 in Munich

Extend your presence on PZ Online beyond the trade fair!

With the expopharm Digital Talk, you can extend your trade fair presence specifically into the digital space!

Use the exhibitor interview you booked during your expopharm trade fair presence to subsequently showcase your products, innovations and
messages directly to your target audience — pharmacy staff. Your interview will appear on pharmazeutische-zeitung.de or pta-forum.de, depending
on your desired target audience.

O Exclusive presence O Maximum reach Long-term impact
Put your company in the spotlight with a Digital visibility on leading specialist portals Your message remains visible even after
professional interview expopharm
Target audience: Pharmacy managers & qualified staff Target audience: PTA
® Online advertorial — placement on PZ Online after the ® Online advertorial — placement on the PTA
trade fair Forum Online following the trade fair
® 7-day image/text teaser on the homepage and in the video ® 7-day image/text teaser on the homepage and in the video
section section of PZ
® 5 image/text teasers in the daily PZ newsletter ‘Topics of the Day’ ® 1 ximage/text teaser in the weekly PTA newsletter ‘Our Topic’
(Monday—Friday) (Wednesday)
® Microsite in editorial web layout including up to 3 external ® Microsite in editorial web layout, incl. up to 3 external
links destination links
® All teaser elements direct the user to the microsite ® All teaser elements direct the user to the microsite
Price: €6,500* Price: €2,050*

* Places for the Digital Talks are limited. The prices refer to the media package, not to the exhibitor interview. The prices are eligible for advertising credit and are subject to
VAT at the statutory rate.
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EXPOPHARM CROSSMEDIA VOUCHER expopharm -

Your voucher for maximum reach!

15 to 17 September 2026 in Munich

Take advantage of the ideal combination of trade fair presence, print and online media to specifically target pharmacy staff with your booked
voucher from the expopharm benefits booklet via the print and online media of the Pharmazeutische Zeitung or the PTA-Forum.

O Targeted approach O Wide reach O Cross-media impact
Print & online in the relevant trade Direct placement with pharmacists, qualified Print for attention — digital for
media for your target group staff and pharmacy technicians/pharmacy engagement
engineers
Target audience: Pharmacy managers & qualified staff O Print edition Target audience: PTA
of Pharmazeutische Zeitung incl. e-paper: O Print edition of PTA-Forum including e-paper: 1/3
Corner advert in the table of contents page vertical in the editorial section:
O PZOnline: Online advertorial O pta-forum.de: Online advertorial
® 7 days of image/text teasers on the homepage ® 7-day image/text teaser on the homepage
® 5 image/text teasers in the PZ newsletter’s ‘Topics of the Day’ ® 1 ximage/text teaser in the weekly PTA newsletter
section (Monday—Friday) ‘Our Topic’ (Wednesday)
® Microsite in editorial web layout, including up to 3 external links ® Microsite in editorial web layout, incl. up to 3 external

destination links
® All teaser elements direct the user to the microsite
® All teaser elements direct the user to the microsite
Price: €8,620*
Price: €4,745*

* There are a limited number of places available for the expopharm CrossMedia Vouchers. The prices refer to the media package, not the benefits booklet. The prices are eligible for
advertising expenditure (AE) and are exclusive of statutory VAT. Volume and tiered discounts are automatically applied.



EXPOPHARM WINNER PACKAGE
Your award in the spotlight

expopharm“

15 to 17 September 2026 in Munich

With the expopharm Winner’s Package, you can extend the impact of your award from expopharm well beyond the trade fair itself! Make use of
this cross-media advertising format to keep your target audience — pharmacists or pharmacy technicians — informed about your award in the long
term and strengthen your brand.

Your success will be prominently featured in the Pharmazeutische Zeitung or PTA-Forum, including the e-paper, supplemented by a digital placement
on pharmazeutische-zeitung.de or pta-forum.de — depending on your desired target audience.

O Maximum visibility O Print & Digital O Targeted approach
Coverage of your award in the relevant trade High-quality presentation for lasting Reach the industry’s decision-makers
publications attention
Target audience: Pharmacy managers & qualified staff O  Print edition Target audience , PTA/Pharmacy Engineers
of Pharmazeutische Zeitung incl. e-paper: O  print edition of PTA-Forum including e-paper:
1,
¥ page % page
X . i . O www.pta-forum.de: Online advertorial
® www.pharmazeutische-zeitung.de: Online advertorial

® 7-day image/text teaser on the homepage
® 7-day image/text teaser on the homepage Y ge/ pag

. . . , . , ® 1 image/text teaser in the weekly PTA newsletter ‘Our Topic’ (Wed)
® 5 image/text teasers in the daily PZ newsletter ‘Topics of the Day’

(Monday—Friday) ® Microsite in editorial web layout, including up to 3

) o - . . external links
® Microsite in editorial web layout including up to 3

external destination links ® All teaser elements direct the user to the microsite

e All teaser elements direct the user to the microsite Price: €5,320*
Price: €10,920*

* The prices of the expopharm Winner Packages are eligible for advertising tax relief and are exclusive of statutory VAT. Volume and tiered discounts are automatically applied.
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EXPOPHARM DELUXE PACKAGE expopharm ~

15-17 September 2026 in Munich

With the PZ and PTA Forum expopharm DELUXE Packages, you can utilise an exclusive, cross-media advertising format that specifically targets
your audience — pharmacy managers, qualified pharmacy staff or pharmacy technicians/pharmacy engineers.

The perfect combination of print and digital advertising, including an e-paper, ensures maximum visibility before and during expopharm.

Your premium advertising package includes: Your benefits:
O Print advertisement in the Pharmazeutische Zeitung or in O Maximum visibility:
the PTA-Forum, including e-paper — depending on the Your company featured in the industry’s leading trade media

target audience
O Targeted approach:

O Print advertisement in the PZ supplement expopharm You reach your target audience exactly where they seek information
Spezial, including e-paper (inserted in PZ #35) —
additional reach in the trade fair edition O Cross-media impact:

Print for trust, online for interaction

O Online advertorial — your message published online at
www.pharmazeutische-zeitung.de or www.pta-forum.de

O Newsletter placement — direct contact with your target audience



EXPOPHARM DELUXE PACKAGE

Target audience: Pharmacy managers, qualified staff | Print
edition of Pharmazeutische Zeitung: % page
O Print edition of expopharm Spezial: 72 page

O www.pharmazeutische-zeitung.de:

® Online advertorial with microsite, 1 week, in August
(weeks 31-34)

® Top placement of company profile in the
events section

O PZ special newsletter after the event 1 x
newsletter teaser for the microsite

O PZ newsletter:
“PZ Topics of the Week”: 1 x
newsletter teaser for the
microsite

Price: €20,240*

Online: limited availability.

expopharm“

15 to 17 September 2026 in Munich

Target audience: PTA/Pharmacy engineers
O print edition PTA-Forum: % page
O print edition of expopharm Spezial: % page

O www.pta-forum.de:
Online advertorial with microsite, 1 week, in August
(weeks 31-34)

O PTA Newsletter: “Our Topic”: 1 x
newsletter teaser for the microsite

Price: €9,890*

Including

E-paper|

* The prices of the expopharm DELUXE Packages are eligible for tax deduction and are exclusive of VAT. Volume and tiered discounts are automatically applied.
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POWER COMBO expopharm -

EXPOPHARM SPECIAL AND EXPOPHARM PROGRAMME SUPPLEMENT 1610 15 Smotember 2026 n Dissclort

Our powerhouse combination of expopharm Spezial (including the e-paper) and the expopharm programme supplement offers you an excellent
opportunity to reach your target audience — decision-makers and pharmacy professionals — comprehensively. Both special editions are included in
various issues of the Pharmazeutische Zeitung and inform readers and trade fair visitors about the upcoming expopharm. Furthermore, trade fair visitors

on site at the event use the special editions as a programme and stand guide.

Through the distribution of *expopharm Spezial* and the *expopharm* programme supplement via *PZ*, these two publications reach a wide
readership within the pharmaceutical sector, making them a valuable source of information for anyone attending *expopharm* or wishing to keep

abreast of current developments in the pharmacy market.

With your trade fair message in both media, you will reach 120,000* contacts ahead of expopharm.

Power Combo Package Prices

2 x full page: €8,720 2 x % page: €6,160 2 x % page: €3,232

The advertisements will appear in expopharm Spezial (supplement to PZ No. 35 dated 27 August 2026)

and in the expopharm programme supplement

Prices are eligible for tax deduction and are exclusive of statutory VAT. Volume-based discounts will be applied.

*Source: LA-PHARM 2024



Avoxa

S AVOXA CONTENT SERVICE

We communicate health!

Are you looking for authors and editors for medical or
pharmaceutical texts? Then the editorial team at Avoxa
Content Service is exactly what you need. Whether for the
general public or specialists — we make complex medical topics
accessible and engaging. Discover how we convey your
messages effectively and in a way that resonates with your
target audience.

Our team offers the following services in the fields of health,
medicine and pharmacy:

Peter Erik Felzer Editor-in-Chief

O Copywriting: We write texts across all genres. Whether it’s
medical content, feature articles, interviews, infographics,
press releases, brochures, advertorials, social media
content or entire guidebooks.

Telephone +49 6196 928-314
Email p.felzer@avoxa.de

O Editorial services: From project planning, topic selection and
the development of implementation ideas, through to
copywriting, layout management, final editing and printing.
We turn your ideas into all kinds of print media.

O Concept development: Do you have a wealth of content but are
unsure how best to present it to your customers? We advise on
the design of information materials, guidebooks and magazines.

expopharm“

15 to 17 September 2026 in Munich

O Online: Do you need content for your website? We provide
you with fresh and well-researched content. Not just for
your website, but also for newsletters. And we also support
you with your cross-media activities.

O Extras: Together with our partners, we design podcasts and
ensure a successful presence on all major platforms. We are
also happy to support you with telephone campaigns,
competitions and co-authorship

Quality Promise

We report on health-related topics and issues. Our decades of
journalistic experience speak for themselves. Our content is
thoroughly researched, easy to understand and scientifically
sound. We have a large network of authors, experts, media
professionals and other service providers. By people, for
people.

How can we help you? Get in touch!



AVOXA EVENTS

The most important events for the pharmacy market

expopharm“

15-17 September 2026 in Munich

phormocon’ ADK'\

—— KONGRESS ——
Location/Date: Schladming, 18-22 January 2026 Location/Date:
Merano, 31 May — 5 June 2026 Annual Congress Dusseldorf, 11 June — 13 June 2026
M inf tion: h d Southern Regional Congress Neu-Ulm, 27-28 February 2026
ore information: www.pharmacon.de Manufacturing Symposium Fulda, 19-20 November 2026
Further information: www.adka-kongress.de
management
kongress /é/
Location/Date: Palma de Mallorca, 25 March — 27 March 2026 >
]
Further information: www.pz-kongress.de eXpOphOrm
Venue/Date: Munich, 15-17 September 2026
Further information: www.expopharm.de
DAV &
@irtschaflsforum
Location/Date: Berlin, 5 May — 6 May 2026 Further
information: www.dav-wirtschaftsforum.de

details/ Conditions and

Participation

Contact

E-paper




PUBLISHER INFORMATION/ eXPODhafm "
TERMS OF PAYMENT 151017 September 2026 n Munich

Publisher ABDA — Federal Union of German Head of Sales Maria Scholz
Pharmacists’ Associations Telephone +49 6196 928 - 242
Email m.scholz@avoxa.de
Publisher Avoxa —
German Pharmacists’ Media Group GmbH Agency commission 10% (excluding transitory items)

Apothekerhaus Eschborn
Carl-Mannich-StraRe 26

65760 Eschborn

Telephone +49 6196 928 -0

Email anzeigen-kontakt@avoxa.de

Right of withdrawal Print: until the advertising deadline
Online: 14 days before the campaign starts

Website www.avoxa.de Cancellation deadline for 6 weeks before publication date (PD)
Preferred placement If the booked
and preferred placement from 6 weeks prior to
Management Metin Erglil, Peter Steinke special advertising formats ET, the confirmed 1/1 page rate
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E-PAPER expopharm &
TECHNICAL INFORMATION 15 t0 17 September 2026 n Murich

expopharm Spezial is now available in digital format as an e-paper in the Avoxa Kiosk app, in addition to the print edition.

The content of the e-paper is identical to that of the printed edition. All editorial content and advertisements* are reproduced identically and enhanced with
the convenience of digital use. Mobile optimisation for all devices, customisable text size and a read-aloud version make the e-paper convenient and accessible.
Users also benefit from the immediate availability of every new issue and convenient access to past issues.
Publication date 27 August 2026
Access & Login O Available via the Avoxa Kiosk app O PZ

subscription customer number O Postcode
Data delivery of inserts (DH) O Receipt of DHs and inserts as PDF files at the publisher:
and supplements (excluding partial supplements) by 12:00 noon on the Monday before the print edition’s publication date at the latest

O Submission by email: e-paper@avoxa.de

Note in the subject line: DH/Supplement — Title — Issue number

Data preparation O Low-resolution PDF

O Trimmed format without bleed
O No crop marks
O No additional print markings

Visualisation The presentation of content in the e-paper may differ from that in the print edition due to technical
constraints (e.g. device, screen resolution, browser, zoom or navigation functions).

However, the content, scope and placement of the advertisements correspond
to the respective print edition.

*Does not apply to special advertising formats and supplements.



TERMS AND CONDITIONS of Avoxa — Mediengruppe Deutscher Apotheker GmbH
for print, e-paper and online advertising
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Scope of the Terms and Conditions, Written Form

All contracts concerning the publication of advertising material in Avoxa’s printed and electronic media shall be
governed exclusively by Avoxa’s current Terms and Conditions for print, e-paper and online advertising, as well as
Avoxa's price list current at the time of conclusion of the contract, the provisions of which form an integral part of the
contract. If the customer is a business, the following applies: Any deviating or conflicting terms and conditions of the
customer shall only form part of the contract if Avoxa expressly agrees to them in writing.

These General Terms and Conditions apply to businesses within the meaning of Section 14 of the German Civil Code
(BGB) and to consumers within the meaning of Section 13 of the German Civil Code (BGB).

The special conditions contained in the media data for the respective medium (trade media, publication media, e-
papers and online media) take precedence over these General Terms and Conditions.

Unless otherwise stipulated, any requirement for written form specified below shall also be satisfied by text form.
Definitions

“Advertising order” as defined in the General Terms and Conditions refers to the contract for the publication of
one or more advertising materials in print publications, as well as in their electronic editions, online media and other
information and communication services provided by Avoxa. An advertising order may relate to individual advertising
materials or to a specified number of advertising materials. In addition, fixed dates for individual placements or a
specific duration for the advertising material may be agreed.

“Advertising material” within the meaning of these General Terms and Conditions may include images, text, audio
clips, videos, hyperlinks and combinations of the aforementioned elements, in particular job advertisements and job
applications. The form and content of the individual advertising material are defined by the advertising order.

“Publication date” within the meaning of these General Terms and Conditions is the date on which the
respective advertising material is published in the respective medium. In the case of advertisements in the e-paper
edition, the time of the first digital release of the e-paper shall be deemed the publication date within the meaning of
these General Terms and Conditions.

For the purposes of these Terms and Conditions, “e-paper” refers to the electronic edition of a print publication
which corresponds to the respective print edition in terms of content, structure, editorial layout and advertising
placement, and which is registered with the Information Community for the Measurement of Advertising Media
(IVW) as a 1:1 e-paper for circulation verification.

Conclusion of Contract
Advertising orders may be placed in writing, by email, by fax or via the internet.

The descriptions and information on the website regarding Avoxa'’s services do not constitute a legally binding
offer, but rather a non-binding online catalogue.

If the customer wishes to place an advertising order, they submit a binding offer to conclude a contract for the selected
service by selecting the service and clicking the “Book with payment” button (Offer). The customer may amend their
entries until submission
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(as of 02/2026)

You may amend and correct the offer by clicking on the relevant buttons. Confirmation of receipt of the offer is sent
immediately after the offer is submitted and does not constitute acceptance of the contract by Avoxa. The advertising
order is only concluded upon Avoxa's declaration of acceptance, which is provided in a separate email (order
confirmation) or through the performance of the service.

The contract language is German. The customer may view these General Terms and Conditions at any time at
https:/avoxa.de/agb/anzeigenverkauf/, save them as a PDF and print them out. The customer may print out the
details of theirofferas a “booking confirmation*-Avoxa will send the contract text, comprising the booking details and
these General Terms and Conditions, to the email address provided by the customer together with the order
confirmation. The contract text is also stored by Avoxa with the same content.

If the customer declares by other means (e.g. by telephone, email, fax or post) that they wish to place an advertising
order for a selected service, they thereby also submit a binding offer to conclude a contract. Avoxa may accept the
offer by sending an order confirmation by post, fax or email, or by performing the service.

Advertising for goods or services from more than one advertiser or other inserter within a single advertising medium
requires the separate, express consent of Avoxa.

Where advertising agencies submit quotations, the advertising contract is concluded with the advertising agency
unless the advertising agency expressly names the client prior to the conclusion of the contract and, at Avoxa's
request, provides proof of authorisation.

Copyright and rights of use

Notwithstanding payment of the fee by the customer, the customer shall not be granted any rights of use to any
copyright in the advertising material, unless otherwise agreed in writing.

Where the advertising materials presented by Avoxa have been created by the client themselves or by third parties
commissioned by the client, the client hereby grants Avoxa, for the duration of the contractual relationship, a non-
exclusive right of use to utilise the advertising materials in all forms of use related to the publication of the advertising
materials, including the right to modify them. Where the advertising materials provided by Avoxa have been created by
a third party commissioned by the customer, the customer warrants that the third party has granted a non-exclusive
licence, including the right to modify, for the duration of this contractual relationship.

Rights and obligations of the Customer
Provision of advertising material

The Customer is obliged to deliver advertising material that is in order, in particular complying with Avoxa’s format and
technical specifications, in good time before the start of the campaign. The
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Technical specifications and deadlines for ad submissions or print files can be found in the media specifications for the
relevant medium published on our website. If no dimensions have been agreed or specified, the advertising material
will be printed or published in the standard size for that type of advertising material and invoiced accordingly.

Avoxa may edit the templates supplied by the customer to the extent that this is necessary or advisable for the
placement of the advertising material in the respective medium.

. The costs of any changes to the content of the advertising material requested by the customer after the data has

been supplied shall be borne by the customer. If Avoxa has designed the advertising material for the customer, use of
this template for the purpose of other publications is permitted only with the express consent of Avoxa.

. Advertising material whose design and content do not immediately reveal its nature as advertising may, at Avoxa’s

discretion, be explicitly identified as advertising in an appropriate manner without requiring the customer's consent.
However, Avoxa is not obliged to review the advertising material.

. In the case of advertising material intended for publication in online media and e-papers, the customer must ensure

that the advertising material does not provide access to websites or data that contravene applicable law or the rights of
third parties, or that contain objectionable content, in particular of a racist, violence-glorifying or pornographic nature.
The same applies to the advertising material itself.

In the event of improper delivery of the advertising material, in particular if it is incomplete, faulty or unsuitable,
especially if it does not comply with the technical specifications, or in the event of late delivery, Avoxa is not obliged to
place the advertising material. If recognisably unsuitable or damaged files are delivered on time, Avoxa shall request
replacements. Delivery is deemed to be on time if it takes place at least 3 working days before an agreed
deadline for print files. The deadline for print files depends on the title.

. Avoxa’s obligation to retain the advertising material ends three months after its last publication. Data storage media,

photographs or other materials/documents belonging to the customer will only be returned to the customer upon
request and at the customer’'s expense and risk. The obligation to retain such materials also ends three months
after the last publication.

. Avoxa draws the customer’s attention to the fact that content published online may be archived by search engines.

The customer must address any requests for the deletion of archived advertisements directly to the respective
search engine operator. Where technically possible, Avoxa may, at the customer's request, specify in the
metadata of the online advertisements that they should not be archived by search engines.

Grant of rights by the customer

The customer must ensure that they hold all rights necessary for the placement of the advertising material and do not
infringe any third-party rights or other legal provisions.

. In particular, the customer warrants that the content of their advertising material

(a) does not contravene statutory requirements (e.g. the General Equal Treatment Act or the Medicines Advertising
Act) or official prohibitions;
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(b) contains “hidden”, irrelevant or misleading keywords;

(c) does not involve any form of pyramid scheme, ‘club membership’, direct sales or commercial agency work, or any
other business opportunity that requires an upfront financial investment or regular payments, or that is
remunerated solely on a commission basis (unless the job advertisement clearly states that remuneration is
purely commission-based and the products/services are described in detail) or which requires the recruitment
of other members, sub-distributors or sub-agents;

(d

does not infringe the rights of third parties, in particular does not contain any third-party trademarks or logos which
the customer is not authorised to use;

The Customer shall indemnify Avoxa against all claims by third parties arising from the publication of advertising
materials and shall reimburse Avoxa for reasonable legal costs. Avoxa is not obliged to verify whether an
advertising order infringes the rights of third parties.

The customer grants Avoxa all rights of use to the materials necessary for the performance of the contract. This
grant of rights includes, in particular, the right to make the materials available online, in whole or in part, using all digital
or analogue transmission and retrieval technologies, as well as all fixed and mobile reception devices and means.

Processing period

If, within the scope of an advertising order, the customer is granted the right to access individual advertising materials,
these must be accessed within the current calendar year from the conclusion of the contract, unless otherwise
agreed between the parties.

If the right to download is not exercised within this period, the entitlement shall lapse without compensation, unless the
failure to download is due to circumstances for which Avoxa is responsible. In this case, the advertising materials that
have not been downloaded shall nevertheless be deemed to have been delivered. Avoxa shall notify the customer in
writing of the impending lapse of the entitement in good time before the expiry of the processing period. Avoxa’s
claim for remuneration remains unaffected by this.

Cancellation

The conditions and deadlines for cancelling advertising orders or parts thereof are set out in the media specifications
for the respective medium. In particular, however, once an advertising material has appeared online, the print
advertisement and any additional bookings can no longer be cancelled.

Services provided by Avoxa
Placement of the advertising material

Avoxa shall provide the services in accordance with the service package booked. Avoxa shall publish the
advertising material at the agreed time or within the agreed period in the agreed print publications, e-papers and/or
online media. Jobcentre internship advertisements and employer profiles shall appear online only.

If no date has been agreed for the start of publication of the advertising material, publication shall take place
immediately upon completion of the advertising order. The print advertisement and - where available — the
associated e-paper shall appear in the booked issue. The online advertisement shall appear in accordance with
the booking confirmation.
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Online advertising material in the job portal and PZ-Markt sections, however, will only be published after approval by
the advertising sales department. A check will be carried out in accordance with points 5.2.1 and

5.2.2 ato d, but no spell-check. If advertising material is submitted on Fridays after 2.00 pm, it will only be
approved and published the following Monday.

Avoxa reserves the right to adjust the advertisement and publication dates at short notice in accordance with
the production schedule.

Avoxa'’s duty to provide information regarding online advertising

Unless otherwise agreed, in the case of online advertising using banners and content formats, Avoxa shall, upon
request, provide the customer with the following information within 14 days of the online advertisement going live:

— The number of views and clicks on the advertising material;

— The calculation of the remuneration units generated is based exclusively on campaign reports created using an ad
server (AdSpirit) operated by Avoxa — Mediengruppe Deutscher Apotheker GmbH;

— As discrepancies in counts may arise due to the necessary interaction of several technical systems, the advertising
client's own findings and counts cannot be used directly to correct the campaign reports. In the event of justified
doubts regarding the accuracy of the campaign reports, the advertiser may request a review involving the
support team of the ad server provider of Avoxa — Mediengruppe Deutscher Apotheker GmbH. The costs of this
review shall be borne by the advertiser if the doubts are not confirmed;

— server downtime, provided it exceeds a continuous hour. This does not apply to the job portal and the

PZ Market.

Confidential advertisements

In the case of confidential advertising, incoming items are kept or stored for four weeks. Correspondence that has not
been collected or accessed during this period will be destroyed or deleted.

. Letters exceeding the permitted DIN A4 format (weight 50 g), as well as parcels containing goods, books, catalogues

and small packages, will not be accepted. Incoming emails will only be forwarded up to a data limit of 3 megabytes
per email.

Right of refusal

Avoxa reserves the right, without acknowledging any corresponding duty to check, to reject or remove even
accepted advertising orders — as well as individual requests within the scope of an advertising order - at its
reasonable discretion. This applies in particular if

— their content violates laws, official regulations or the rights of third parties, or
— their content has been objected to by the German Advertising Council in a complaints procedure or

— the publication of which is unreasonable for Avoxa due to their content, origin or technical format. In particular,
Avoxa considers it unreasonable to publish advertising material whose content runs counter to the interests of
the German pharmacy profession.
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The same applies in the event that the target URL used or advertised in the advertising material fulfils one of the
above-mentioned grounds for rejection.

The customer will be notified immediately by Avoxa of the rejection or removal. In this case, the customer is entitled to
submit to Avoxa an amended version of the advertising material to be placed and/or the target URL to which the link is
to be made. The terms and conditions for the new version of the advertising material remain the same. Any additional
costs incurred for the replacement or amendment may be invoiced to the customer upon provision of evidence by
Avoxa.

If this replacement or the new URL is not received by Avoxa in time to meet the originally agreed publication date,
Avoxa shall be entitled to compensation amounting to the full order value. This shall not apply if Avoxa has wrongly
assumed the existence of a ground for exclusion. The customer remains free to prove that no damage, or only
significantly less damage, has been incurred.

If Avoxa has removed an advertisement that has already been published from online media for the reasons set out
above, the client’s entitlement to remuneration remains unaffected by the removal of the advertisement. This does not
apply if Avoxa has wrongly assumed that a ground for exclusion existed.

Avoxa is entitled to make the publication of advertising material, in particular relating to medicinal products or
remedies, conditional upon the customer providing prior written assurance of the legal admissibility of the advertising
or submitting a declaration of indemnity, and/or to have the advertising material checked for legal admissibility by an
expert body at the customer's expense. However, Avoxa is under no obligation to verify the legality of the
advertising material.

Warranty

In the event of faulty publication of the advertising material, Avoxa is obliged to remedy the situation by correcting the
error or repeating the placement of the advertising material free of errors, provided that the purpose of the advertising
material can still be achieved. This does not apply if the fault for the faulty publication lies with the customer, in
particular in the case of transmission errors.

If the purpose of the advertising material can no longer be achieved, or if the replacement advertisement has failed or
is unreasonable, the customer may withdraw from the advertising contract or demand a reduction in price, but only to
the extent that the purpose of the advertising material has been impaired. This also does not apply if the fault
lies with the customer.

If advertising material of the same type is to be placed repeatedly, it is the Customer’s responsibility to check the
display of the advertising material immediately after the first placement. The Customer must then give notice of any
defective displays without delay. In the case of hidden defects, the notification period begins upon their discovery. If
the customer fails to notify Avoxa of a defect, they shall have no claims arising from a faulty display of the advertising
material in subsequent placements. If no notification of a defect is made, the delivery by Avoxa shall be deemed
faultless and approved. This does not apply to consumers.

If the display of online advertisements and e-papers is wholly or partially prevented by ad blockers, comparable
software or the use of unusual or outdated software or hardware, this does not constitute a defect.
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The display of advertisements in the e-paper may differ from that in the print edition due to technical constraints (e.g.
screen resolution, device, browser, zoom or navigation functions). Such display-related differences do not constitute a
defect, provided that the content, placement and booking correspond to the advertising order.

The customer is aware that server failures may occur even in the course of normal business operations (for example,
due to disruptions in the communications network or power cuts). Avoxa therefore guarantees that the advertising
material will be displayed in accordance with the applicable technical standards. Furthermore, accessibility may be
wholly or partially impaired during the usual maintenance periods (for example, when installing updates); however,
Avoxa endeavours to schedule these maintenance periods for times of minimal usage. In the event of a failure of
the server used by Avoxa to display the advertising material for a period of time that is significant in relation to the
duration of the advertising campaign, in the context of a time-limited advertising campaign, the customer’s payment
obligation shall be waived on a pro rata basis for the duration of the failure. Further claims are excluded. In particular,
a server outage lasting no more than five per cent of the booked period shall not be deemed significant.

If the customer is a business, the following applies: Warranty claims are non-transferable. Notwithstanding the
statutory provisions, they become time-barred one year after the date of publication. Claims for damages arising from
injury to life, limb or health, or from damage caused by gross negligence or wilful misconduct, are expressly excluded
from the shortened limitation period. These are subject to the unabridged statutory limitation period. Liability
under the Product Liability Act remains unaffected.

In all other respects, claims for defects are governed by law.

C: llation or p of the

ing order

If the execution of an advertising order is cancelled for editorial or technical reasons, due to force majeure, strikes,
statutory provisions or other reasons, the execution of the advertising order shall, where possible, either be
brought forward or rescheduled. Unless the postponement is insignificant, the customer shall be informed thereof. In
particular, a cancellation of no more than five per cent of the booked period in total shall be deemed
insignificant.

The customer will be notified prior to the postponement, provided this is reasonably feasible in terms of timing.
Under the same conditions, the customer will be notified if the advertising order is placed in a context other than the
one originally intended. Unless the customer objects in writing to the postponement of the advertising order or its
placement in a different environment within five working days of being informed, this shall be deemed to constitute
the customer’s consent. Avoxa shall expressly draw the customer’s attention to this in the notification.

In the event of the advertising order being brought forward or rescheduled at a reasonable time acceptable to the
customer, Avoxa'’s entitlement to remuneration shall remain in force.

In the event that the advertising order cannot be brought forward or rescheduled, or in the event that
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the client objects to the proposed bringing forward, rescheduling or placement in a different context, Avoxa’s claim to
remuneration for the affected placement of the advertising material shall lapse. If the client has already made
payments for this, they shall be entitled to a corresponding refund. Further claims by the client are excluded.

Liability

Avoxa'’s liability for damages and reimbursement of expenses arising from slight negligence - in particular due to a
breach of obligations arising from the contractual relationship or from a tort - is excluded, unless Avoxa has breached
a material contractual obligation, i.e. an obligation the fulfilment of which is essential for the proper performance of the
advertising contract or on the observance of which the customer may reasonably rely. In this case, Avoxa's liability
shall be limited to the foreseeable damage typical for this type of contract, the occurrence of which Avoxa had to
anticipate at the time of conclusion of the contract based on the known circumstances.

However, Avoxa's liability for damages arising from injury to life, limb or health, for intent and gross negligence,
for the absence of a guaranteed quality, and under the Product Liability Act is unlimited.

With the exception of claims arising from tort, the Customer’s claims for damages, provided that the Customer is a
business and liability is limited under this clause, shall become time-barred one year after the statutory limitation
period begins.

Avoxa shall not be liable for transmission errors.

Insofar as Avoxa’s liability is excluded or limited, this shall also apply in favour of Avoxa’s legal representatives and
vicarious agents.

Linking/Framing, Place of Publication

The customer is advised that, given the current state of technology, it cannot be ruled out that the advertising material
displayed on our website may be copied, linked to and/or published by other internet providers using frames to
disguise it as their own content. Should unauthorised copying, linking and/or framing occur, the customer may not
derive any claims against Avoxa therefrom, provided that Avoxa is not at fault.

Avoxa is also entitled, but not obliged, to distribute the advertising material by other means, in particular by fax, email
or telephone, particularly to potential applicants and providers in the case of job advertisements and job
applications. These are additional and voluntary services provided by Avoxa, which do not incur any additional costs.

Prices

The remuneration for the respective advertising order is determined in accordance with Avoxa's price list valid at
the time of conclusion of the respective advertising order. Unless otherwise stated, prices include statutory VAT.

Discounts for multiple orders within a specific period are also based on Avoxa’s current price list.

Discounts are not available to companies whose business activities include, amongst other things,
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to place advertising orders on behalf of various advertisers in order to claim a joint discount.

If a group discount is claimed for affiliated companies, written proof of the advertiser's group status is required.
Group-affiliated companies within the meaning of this provision are companies between which there is a capital
holding of at least 50 per cent. Group discounts require the express, written confirmation of Avoxa and are
granted only for the duration of membership of the group. Termination of membership of the group must be
notified immediately.

The customer is entitled, with retroactive effect, to a discount corresponding to their actual purchase of
advertising materials within the current calendar year, unless otherwise agreed between the parties. The entitlement
to the discount lapses if it is not claimed within three months of the end of the calendar year or the otherwise
agreed period.

If an advertising order cannot be fulfilled due to circumstances for which Avoxa is not responsible, the customer shall
reimburse Avoxa for the difference between the discount granted and the discount corresponding to the actual
purchase. This shall not apply if the non-fulfilment is due to force majeure within Avoxa’s sphere of risk.

Terms of payment, late payment

Invoices shall be issued immediately following the publication date of the advertising material. Avoxa is entitled to
issue interim invoices for campaigns running over a longer period. All claims by Avoxa are due without deduction 14
days from the invoice date; Avoxa grants a 3% discount for direct debit and payment in advance.

The customer is only entitled to rights of set-off or retention if their counterclaim is undisputed or has been
established by a final and binding court decision, or if it arises from the same contractual relationship as our claim.

In the event of late payment, Avoxa shall be entitled to its statutory rights. In the event of late payment, Avoxa may
suspend further execution of the current advertising order until full payment has been made and may demand advance
payment for the remaining placement. In the event of late payment, all outstanding invoices shall become due for
immediate payment.

To facilitate the collection of its claim, the customer may issue Avoxa with a SEPA Core Mandate. The customer
undertakes to ensure that sufficient funds are available in their account. Any costs arising from non-payment or a
chargeback of the direct debit shall be borne by the customer.

Extraordinary termination
Both parties reserve the right to terminate the contract extraordinarily. Notice of termination must be given in writing.

Avoxa is entitled to terminate the contract without notice in particular if the customer fails to
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the customer has failed to meet their payment obligation despite two reminders, the Customer has, once again, altered
the advertising material or the target URL without authorisation, the Customer continues to breach material provisions
of these Terms and Conditions despite a warning, or the Customer commits misconduct directed against third parties
by using Avoxa’s services for unlawful purposes or for purposes that are harassing to third parties.

In the event of extraordinary termination, Avoxa may terminate the placement of the advertising material(s) with
immediate effect. Clause 12.6 applies to discounts granted to the customer

Right of withdrawal

Consumers are generally entitied to a right of withdrawal. A consumer is any natural person who enters into a legal
transaction for purposes that are neither attributable to their commercial nor their self-employed professional activity.
The withdrawal policy, setting out the conditions and legal consequences of withdrawal, is available at
https://avoxa.de/anzeigen-widerrufsrecht-fuer-verbraucher/.

The right of withdrawal does not apply to buyers Who, at the time of conclusion of the contract, are not nationals of a
Member State of the European Union and whose sole place of residence at the time of conclusion of the
contract is outside the European Union.

The right of withdrawal expires prematurely if Avoxa has commenced performance of the advertising contract after the
consumer (1.) has expressly agreed that Avoxa may commence performance of the advertising contract before the
expiry of the withdrawal period, and (2.) has confirmed their awareness that, by giving their consent, they lose their
right of withdrawal upon commencement of the advertising order (§ 356(4) BGB). If the consumer does not give
their express consent, Avoxa will not commence execution of the advertising order before the expiry of the
withdrawal period.

ble law, place of jurisd severability clause

German law shall apply, to the exclusion of the UN Convention on Contracts for the International Sale of Goods.

If the customer has no general place of jurisdiction within Germany, has moved their place of residence or habitual
abode abroad after the conclusion of the contract, neither their place of residence nor their habitual abode is known at
the time the action is brought, or if they are a trader, a legal person under public law or a special fund under public law,
the registered office of Avoxa is agreed as the place of jurisdiction; However, Avoxa is also entitled to bring an action
at the customer’s general place of jurisdiction.

Should one or more of these terms and conditions be or become invalid, the validity of the remaining terms and
conditions shall remain unaffected.

Side agreements, amendments and supplements must be in writing to be valid. This also applies to any amendment
to the requirement for the written form.

The place of performance for all obligations of the contracting parties is Avoxa's registered office.
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